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Executive Summary
Affinity for the Republican Party and the Democratic Party
Hispanics are three times more likely to identify as affiliated with the Democratic Party than 
with the Republican Party. Half of Hispanics identify with the Democratic Party (50%), 
compared to 15% who identify with the Republican Party. Roughly 1-in-4 (24%) Hispanics 
say they are politically independent.

When asked to provide top-of-mind associations of the Republican Party and Democratic 
Party, Hispanics offer significantly more negative comments about the Republican Party 
than the Democratic Party. Nearly half (48%) of the associations Hispanics volunteered 
about the Republican Party were negative, about 4-in-10 (42%) were basically descriptive or 
neutral, and about 1-in-10 (11%) were positive. By contrast, more than one-third (35%) of 
the associations Hispanics volunteered about the Democratic Party were positive, 42% were 
basically neutral or descriptive, and 22% were negative.

The Democratic Party has a significant perception advantage over the Republican Party 
across a range of attributes.  For example, 43% of Hispanics say the phrase “cares about 
people like you” better describes the Democratic Party, compared to 12% who say it better 
describes the Republican Party. Notably, about 3-in-10 (29%) say the phrase describes nei-
ther party, and 13% say it describes both parties.

Less than 3-in-10 (29%) Hispanics report that they feel closer to the Republican Party than 
they did in the past, while nearly two-thirds (63%) of Hispanics say the same about the 
Democratic Party.

At this very early stage in the 2014 election cycle, Hispanic likely voters report preferring 
Democratic congressional candidates to Republican congressional candidates by a 2-to-1 
ratio (58% vs. 28%). Among likely Hispanic voters, a majority (54%) say they would be less 
likely to support a candidate who opposes immigration reform that includes a path to citizen-
ship for immigrants who are currently living in the country illegally. One-in-four (25%) say 
they would be more likely to vote for such a candidate, and 19% report that the candidate’s 
views on immigration would make no difference in their vote.

The Changing Religious Profile of Hispanics
A majority of Hispanics identify as Catholic (53%), one-quarter (25%) identify as Protestant—
nearly evenly divided between evangelical Protestant (13%) and mainline Protestant (12%)—
and 12% of Hispanics are religiously unaffiliated. Few Hispanics (6%) identify with a 
non-Christian religion.

When comparing today’s Hispanic adults to their childhood religious affiliations, Catholic 
affiliation drops by 16 percentage points (from 69% to 53%). Evangelical Protestant affilia-
tion has increased by 6 percentage points (from 7% to 13%), while the percentage of those 
claiming no religious affiliation has increased by 7 percentage points (from 5% to 12%).
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Hispanics generally have a more favorable impression of the current head of the Catholic 
Church than of the Church itself, although this favorability gap is smaller among Catholics. 
Nearly 7-in-10 (69%) Hispanics have a favorable view of Pope Francis, compared to 54% who 
have a favorable view of the Catholic Church. Among Catholics, more than 8-in-10 (84%) 
have a favorable view of the current pope, and roughly as many (81%) have a favorable view 
of the Catholic Church.

Political Priorities and Immigration Reform
Like Americans overall, Hispanics are most likely to rank jobs and unemployment (72%) as a 
critical issue facing the country today. However, nearly as many Hispanics (65%) report that 
rising health care costs are also a critical issue facing the nation. Majorities of Hispanics say 
the quality of public schools (55%), the federal deficit (54%), the cost of college (53%), and 
immigration (53%) are critical issues facing the country. Fewer Hispanics say the growing 
gap between rich and poor (43%), abortion (32%), and same-sex marriage (22%) are critical 
issues in the country today.

Two-thirds (67%) of Hispanics say that immigrants currently living in the United States ille-
gally should be allowed to become citizens provided they meet certain requirements. Roughly 
1-in-5 (17%) say they should be allowed to become permanent legal residents but not citizens, 
while 1-in-10 (10%) say that they should be identified and deported. There is bipartisan and 
cross-religious support for immigration reform among Hispanics. For example, majorities 
of Hispanic Democrats (72%), independents (67%), and Republicans (53%) support a path 
to citizenship.

The American Dream and Opportunity
Strong majorities of Hispanics believe that the U.S. economic system unfairly favors the 
wealthy (72%) and that hard work and determination do not guarantee success for most 
people today (60%). 

At the same time, a majority (56%)of Hispanics believe that children from all backgrounds 
have adequate opportunities to be successful in America today. Hispanics who are non-
citizens (65%) and Hispanics who are naturalized citizens (63%), however, are significantly 
more likely than native-born Hispanics (51%) to believe that in the United States children 
from all income groups have adequate opportunities to be successful.

Economic Issues: Strategies for Growth, Role of 
Government, and Health Care
By a nearly 2-to-1 margin, Hispanics favor a public investment approach to spurring eco-
nomic growth over a tax-cutting approach. Roughly 6-in-10 (58%) Hispanics believe spend-
ing more on education and the nation’s infrastructure and paying for it with higher taxes 
among wealthy individuals and businesses is the best way to promote economic growth. 
One-third (33%) of Hispanics disagree, saying the best way to boost economic growth is to 
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lower taxes on individuals and businesses and to pay for those tax cuts by cutting spending 
on government services and programs.

More than 7-in-10 (72%) Hispanics agree the government should do more to reduce the 
gap between the rich and the poor, compared to 25% who disagree. Nearly 6-in-10 (57%) 
Hispanics agree that it is the responsibility of the government to take care of people who 
cannot take care of themselves, compared to 40% who disagree. However, there are notable 
concerns among Hispanics about people taking advantage of government benefits. A major-
ity (56%) of Hispanics believe that most people who receive welfare are taking advantage of 
the system, while 30% think most welfare recipients are genuinely in need of help.

Most Hispanics support the principle of a government guarantee of health care, but they are 
divided on Obamacare. Nearly 6-in-10 (58%) Hispanics agree that the government should 
guarantee health care for all citizens, even if it means raising taxes, compared to 39% who 
disagree. At the same time, nearly half (48%) of Hispanics support repealing and eliminating 
the 2010 health care law known as Obamacare, while about as many (47%) oppose repeal-
ing the law.

Social Issues: Same-Sex Marriage and Abortion
Hispanics are on different sides of the cultural divide on the issues of same-sex marriage 
and abortion. A majority (55%) of Hispanics favor allowing gay and lesbian Americans to 
marry, compared to 43% who are opposed. By contrast, a majority (52%) of Hispanics say 
abortion should be illegal in all or most cases, compared to 46% who say abortion should 
be legal in all or most cases.

Hispanics appear willing to support allowing gay and lesbian couples to marry legally, even 
if they personally hold reservations about the morality of sex between two adults of the same 
gender. Hispanics are twice as likely to believe that sex between two adults of the same gen-
der is morally wrong as believe it is morally acceptable (45% vs. 18%). Roughly one-third of 
Hispanics say either that it depends on the situation (8%) or that it is not a moral issue (26%).

Hispanics have a nuanced, situational view of the morality of having an abortion. Hispanics are 
three times more likely to say that abortion is morally wrong than to believe it is morally accept-
able (32% vs. 9%). However, nearly half (48%) say their moral evaluation of abortion depends 
on the situation, and nearly 1-in-10 (9%) say that having an abortion is not a moral issue. 

Hispanics are sharply divided by religion on the issue of same-sex marriage. More than 
6-in-10 (62%) Hispanic Catholics and 8-in-10 (80%) religiously unaffiliated Hispanics favor 
allowing gay and lesbian couples to marry. Hispanic mainline Protestants are divided, with 
47% supporting same-sex marriage and 50% opposing it. In stark contrast, 8-in-10 (79%) 
evangelical Protestants oppose same-sex marriage, while just 1-in-5 (21%) support it. 

Hispanics are also sharply divided by religion on the issue of abortion. Less than half (47%) 
of Hispanic Catholics say abortion should be legal in all or most cases; a majority (52%) say 
abortion should be illegal in all or most cases. Mainline Protestants have a similar profile to 
Catholics on this issue. Evangelical Protestants have the most conservative footprint of any 
religious group on this issue, with nearly three-quarters (74%) saying abortion should be 
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illegal in all or most cases. By contrast, nearly 7-in-10 (69%) religiously unaffiliated Hispanics 
say abortion should be legal in all or most cases.

Hispanic Catholics report more freedom to deviate from official church teachings on homo-
sexuality than on abortion. A slim majority (51%) of Hispanic Catholics say it is possible to 
disagree with church teachings on the issue of homosexuality and remain a good Catholic, 
compared to 44% who say this is not possible. However, less than 4-in-10 (39%) Hispanic 
Catholics say it is possible to disagree with church teachings on abortion and still be consid-
ered a good Catholic, compared to a majority (55%) who say this is not possible.
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A Profile of the  
Hispanic Community in 
the United States

In recent years, the U.S. Hispanic community has received significant attention from scholars 
and the media due to its explosive growth and rising political and cultural significance. Fifty-
three million Americans—17% of the U.S. population—now identify ethnically as Hispanic 
or Latino, according to the U.S. Census Bureau, making Hispanics the largest ethnic minor-
ity group in the United States.1 To put this into perspective, the Hispanic population in 
the United States is larger than the total population of any single country in the Americas 
with the exception of Mexico (population 116 million).2 Additionally, the nearly 38 million 
Spanish-speaking U.S. residents make it the fourth-largest Spanish-speaking country in the 
Americas, after Mexico, Colombia, and Argentina.

During the past two decades, Hispanic voters have made up an increasingly large share of the 
American electorate in successive elections. In 2012, Hispanic voters accounted for nearly 
1-in-10 (8%) voters overall, doubling the percentage of the Hispanic voting population from 
the 1992 presidential election.3 Yet, the potential political clout of the Hispanic vote has not 
yet been fully realized due to relatively low registration and turnout rates among Hispanic 
adult citizens. Among the nearly two-thirds (67%) of Hispanic adults who are U.S. citizens, 
59% are currently registered to vote.4 Although Hispanics accounted for 8% of voters in the 
2012 presidential election, Hispanic adult citizens account for 11% of all U.S. adult citizens.

 

According to U.S. Census figures, Hispanics are much younger than Americans overall. 
Nearly three-quarters (73%) of Hispanic adults are younger than 50, including more than 
3-in-10 (31%) who are younger than 30. Roughly 3-in-10 (27%) Hispanic adults are age 50 

1 U.S. Census Bureau, Population Division, Annual Estimates of  the Resident Population by Sex, Single Year of  
Age, Race, and Hispanic Origin for the United States: April 1, 2010 to July 1, 2012.
2 U.S. Census Bureau, International Database.
3 According to the U.S. Census, the percentage of  Hispanic voters has roughly doubled since the early 1990s; His-
panics accounted for 4.7% of  voters in 1992 and 8.4% of  voters in 2012.
4 U.S. Census Bureau, Current Population Survey, November 2012.

Growth as Share of U.S. Population and Voters

Basic Demographic Profile: Age, Education,  
Income, and Region
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or older while only 9% are 65 years or older. The median age for all Hispanics is 27.8, com-
pared to 42.6 for non-Hispanic whites.5

Hispanics have much lower levels of educational attainment than Americans overall.  A 
majority of Hispanic adults report they have a high school diploma (30%) or a high school 
education with no diploma (33%). Nearly 1-in-4 (23%) report having some college education 
or an associate’s degree, while roughly 1-in-10 Hispanic adults have graduated from a four-
year college (9%) or hold a post-graduate degree (4%).6

On average, Hispanics also have lower household incomes than Americans overall. Six-in-
ten Hispanic households report an annual income of $50,000 or less, including more than 
one-third (37%) which report incomes of less than $30,000 per year. About 3-in-10 (28%) 
Hispanic households report an annual income of between $50,000 and $100,000, and 13% 
report an annual household income of more than $100,000.7

The Hispanic Values Survey finds that despite having a lower socioeconomic status than 
Americans overall, Hispanics are not more negative in their evaluations of the economy or 
their own personal financial situations than Americans overall. A plurality of Hispanics say 
they have seen no change in the economy (40%) or their own financial situation (49%) dur-
ing the last two years. About 3-in-10 (31%) Hispanics believe the economy has gotten better 
during the last two years, and 27% think it has gotten worse. Roughly 1-in-5 (22%) Hispanics 
say their personal financial situation has improved during the last two years, while 28% say 
it has gotten worse. 

Hispanics live predominantly in the South and West regions of the United States, reflect-
ing recent patterns of immigration. More than three-quarters of Hispanic adults live in the 
American South (36%) or West (40%), while 14% live in the Northeast and less than 1-in-10 
(9%) live in the Midwest.8

There is considerable diversity in the ancestry of Hispanics currently living in the United 
States. Nearly two-thirds (64%) of Hispanics are from Mexico or have Mexican heritage. 
More than 1-in-10 (13%) report having Puerto Rican (9%) or Cuban (4%) ancestry or origins. 
Taken together, Mexicans, Puerto Ricans, and Cubans make up roughly four-fifths of the 
total Hispanic population. The remainder is comprised of Hispanics with Central American 
or other Caribbean ancestry such as Salvadorans, Guatemalans, and Dominicans (13%), fol-
lowed by South American ancestry such as Argentinean or Colombian (6%), and Hispanics 
who claim Spanish ancestry (5%). 

5 U.S. Census Bureau, Population Division, Annual Estimates of  the Resident Population by Sex, Single Year of  
Age, Race, and Hispanic Origin for the United States: April 1, 2010 to July 1, 2012.
6 U.S. Census Bureau, Current Population Survey, 2012 Annual Social and Economic Supplement.
7 U.S. Census Bureau, 2012 American Community Survey.
8 Ibid.

National Heritage and Citizenship
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Half (50%) of Hispanic adults now living in the United States were born outside the country, 
while the other half are native-born. Two-thirds (67%) of Hispanic adults are U.S. citizens, 
compared to one-third (33%) of Hispanic adults who are not U.S. citizens.9

There is significant variation among Hispanics in their connection to immigrants living in 
the United States illegally. Overall, one-third (33%) of Hispanics report they currently have 
a close friend or family member living in the United States illegally. Hispanic citizens are 
half as likely as non-citizens to report that they have a close friend or family member living 
illegally in the United States (27% vs. 56%). 

More than 4-in-10 (42%) Hispanics report that they are bilingual, compared to one-third 
(33%) who report they are primarily Spanish speakers, and about one-quarter (26%) who 
report they are primarily English speakers.10 

Despite the fact that a plurality of Hispanics are bilingual, they are more likely to get their 
news from English rather than Spanish sources. According to the Hispanic Values Survey, a 
majority of Hispanics follow news and current events in English (35%) or mostly in English 
(21%). Roughly 1-in-5 (17%) say they follow news in both Spanish and English equally. Nearly 
1-in-4 Hispanics prefer Spanish language media, reporting that they are more likely to fol-
low news in Spanish than in English (16%) or that they follow news only in Spanish (8%).

The Hispanic Values Survey finds that, compared to Americans overall, Hispanics are less 
likely to identify as politically conservative and more likely to identify as moderate. Hispanics 
are about equally as likely as Americans overall to identify as liberal. Close to half (45%) of 
Hispanics identify as politically moderate, 27% identify as conservative, and 23% identify 
as liberal.11

9 Ibid.
10 U.S. Census Bureau, 2012 American Community Survey.
11 Among Americans overall, 36% identify as conservative, 36% as moderate and 23% as liberal. See Public Religion 
Research Institute/Brookings Institution, Economic Values Survey, July 2013 (N=2,002).

Language and Media Usage

Political Profile: Ideology and Party Affiliation
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Hispanics are three times more likely to identify as affiliated with the Democratic Party than 
with the Republican Party. Half of Hispanics identify with the Democratic Party (50%), 
compared to 15% who identify with the  Republican Party. Roughly 1-in-4 (24%) Hispanics 
say they are politically independent.

Among Hispanic registered voters, 56% identify with the Democratic Party, compared to 
19% who identify with the Republican Party and 19% who identify as independent. Among 
Hispanic citizens who are not currently registered to vote, the Democratic advantage is sig-
nificantly smaller; about one-third (30%) identify with the Democratic Party, compared to 
16% who identify with the Republican Party. Nearly half (47%) of Hispanic citizens who are 
not registered to vote identify as independent (34%) or claim some other affiliation (14%).
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A Religious Portrait of the 
Hispanic Community in the 
United States

Today, Latin America is the most Catholic region 
in the world12 due to its legacy of Spanish and 
Portuguese colonization. This Catholic heritage 
remains visible among Hispanics in America today. 
A majority of Hispanics identify as Catholic (53%), 
one-quarter (25%) identify as Protestant—nearly 
evenly divided between evangelical Protestant 
(13%) and mainline Protestant (12%)—and 12% of 
Hispanics are religiously unaffiliated. Few Hispanics 
(6%) identify with a non-Christian religion.

However, although Catholicism remains the 
majority religious affiliation among today’s 
Hispanic adults in the United States, its domi-
nance has declined considerably when measured 
against respondents’ childhood affiliations. Today, 
Hispanic adults are significantly less Catholic, more 
Protestant, and more unaffiliated than they were 
as children. Nearly 7-in-10 (69%) Hispanics report 
they were raised Catholic, 16% report they were 
raised Protestant (9% as mainline, 7% as evangeli-
cal), and 5% report they were raised without a reli-
gious affiliation. Additionally, 5% say they were 
raised in other non-Christian religions. 

My son is a different religion. We were all 
raised Catholic. My son decided to go and do 

something else and I was like, okay, he’s not in 
trouble, he’s okay, he’s a different religion, but 

the thing is we’re all together on that Sunday 
afternoon. So to me it’s still family.  

- Catholic female

12 Pew Research Center, The Global Catholic Population, February 2013, http://www.pewforum.org/2013/02/13/
the-global-catholic-population/.

Religious Belonging: Beyond the Catholic/Evangelical Divide

Refused
Non-
Christian

Mainline 
Protestant

Unaffiliated

Evangelical 
Protestant

Catholic

0

10

20

30

40

50

60

70

80

90

100

Current
Affiliation

Childhood
Affiliation

Past and Current Religious Affiliation
Among Hispanics

69

7

9

5
5
5

53

13

12

6

12

4

Source: PRRI, Hispanic Values Survey, Septem
ber 2013 (N=1,563).

http://www.pewforum.org/2013/02/13/the-global-catholic-population/
http://www.pewforum.org/2013/02/13/the-global-catholic-population/


10

Public Religion Research Institute

While the media and academic literature have recently noted the declining proportion of 
Catholics and increasing number of Protestants in the U.S. Hispanic community over time, 
the narrative has often emphasized Catholics converting to evangelical or charismatic forms 
of Protestantism. The Hispanic Values Survey reveals that this is only half of the story. When 
comparing today’s Hispanic adults to their childhood religious affiliation, Catholic affilia-
tion drops by 16 percentage points but growth does not merely accrue among evangelical 
Protestants. The ranks of both evangelical Protestants and the religiously unaffiliated have 
grown at roughly equal rates. Evangelical Protestant affiliation has increased by 6 percentage 
points (from 7% to 13%), while the percentage of those claiming no religious affiliation has 
increased by 7 percentage points (from 5% to 12%). The percentages of mainline Protestants 
have remained relatively steady; 12% of Hispanics identify as mainline Protestant today, 
compared to 9% who were raised as mainline Protestant. 

My family is all Catholic. Like my parents, my sisters, but like I never believed in anything. 
And I still don’t. And I still get along with everybody, so I don’t think that’s important.  

- Unaffiliated female

There is evidence that this dynamic of becoming simultaneously less Catholic and more 
Protestant and unaffiliated is connected with the experience of immigrating to and liv-
ing in the United States. Hispanics who were born outside of the United States are more 
likely to identify as Catholic (64%) than Hispanics overall, and are less likely to identify as 
Protestant (9% mainline, 11% evangelical) or religiously unaffiliated (11%). By contrast, 
among Hispanics born in the United States, 46% identify as Catholic, 31% as Protestant 
(16% mainline, 15% evangelical), and 14% as religiously unaffiliated.  

Overall, patterns of religious behavior and beliefs among Hispanics generally mirror those 
in the general American population. However, patterns vary widely by religious affiliation. 

Nearly two-thirds of Hispanics say religion is the most important thing in their lives (17%) 
or that religion is one among many important things (48%). Three-in-ten Hispanics say reli-
gion is not as important as other things (17%) or that religion is not important in their lives 
(13%). Among Hispanic Catholics, nearly three-quarters say it is either the most important 
thing in their lives (12%) or one among many important things (62%). Hispanic mainline 
Protestants look like Hispanics overall, with about two-thirds reporting that religion is either 
the most important thing in their lives (22%) or one among many important things (46%). 
By contrast, nearly 9-in-10 Hispanic evangelicals report that religion is the most important 
thing in their lives (50%) or that it is one among many important things (36%). 

Measures of religious attendance reveal similar patterns. Overall, approximately one-third 
(32%) of Hispanics report attending religious services weekly or more, and a similar number 
(28%) report attending monthly or a few times a year. About 4-in-10 (38%) Hispanics report 
that they seldom or never attend religious services. Catholics and mainline Protestants do 
not differ in the frequency of their religious attendance from Hispanics overall, while evan-
gelical Protestants are significantly more likely to attend religious services regularly. Nearly 

Religious Behavior: Salience, Attendance, and Tradition
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two-thirds (64%) of Hispanic evangelical Protestants report attending religious services 
weekly or more, with an additional 23% reporting they attend monthly or at least a few times 
a year; only about 1-in-10 (13%) evangelical Protestants report they seldom or never attend 
religious services. Nearly 9-in-10 (87%) religiously unaffiliated Hispanics report seldom or 
never attending religious services.

Overall, religiously affiliated Hispanics are more likely to believe their church should pre-
serve traditional beliefs and practices (43%) than they are to believe that their church should 
adjust traditional beliefs in light of new circumstances (32%) or adopt modern beliefs and 
practices (11%). Evangelical Protestants are particularly likely to believe that their church 
should preserve traditional beliefs and practices (70%), while the preferences of Hispanic 
Catholics and mainline Protestants mirror those of Hispanics overall. 

Nearly two-thirds of Hispanics believe that the Bible is the word of God, and half that 
number (33%) believe that it should be taken literally word for word, while similar numbers 
(28%) believe that not everything in the Bible should be taken literally. One-quarter (25%) of 
Hispanics believe the Bible is a book written by men and is not the word of God. Hispanic 
Catholics and Hispanic mainline Protestants generally resemble Hispanics overall. Hispanic 
evangelical Protestants and unaffiliated Hispanics, however, have distinct profiles. More than 
6-in-10 (62%) Hispanic evangelical Protestants believe the Bible is the literal word of God, 
and an additional 25% believe that the Bible is the word of God but that not everything in it 
should be taken literally. In contrast, 7-in-10 (70%) religiously unaffiliated Hispanics believe 
that the Bible is a book written by men and is not the word of God.

About 6-in-10 (58%) Hispanics believe God is a person with whom one can have a relation-
ship, while 27% say God is an impersonal force. Only 5% of Hispanics report that they do 
not believe in God. Hispanic Catholics closely resemble Hispanics overall, with 59% believ-
ing God is a person and 32% believing God is an impersonal force. Mainline Protestants are 
significantly more likely than Catholics to believe God is a person (69%) and less likely to 
believe God is an impersonal force (25%). More than 8-in-10 (85%) evangelical Protestants 
believe God is a person with whom one can have a relationship. Notably, just 30% of unaf-
filiated Hispanics report that they do not believe in God. A majority of religiously unaffili-
ated Hispanics believe God is a person with whom one can have a relationship (24%) or that 
God is an impersonal force in the universe (31%). 

Hispanics closely associate a belief in God with moral behavior. More than 6-in-10 (62%) 
Hispanics say that it is necessary to believe in God to be moral and have good values, includ-
ing 8-in-10 (80%) evangelical Protestants and 7-in-10 (70%) Catholics. Mainline Protestants 
are more divided (55% agree, 44% disagree). Not surprisingly, nearly 8-in-10 (78%) religiously 
unaffiliated Hispanics reject the idea that one must believe in God to be moral.

Religious Beliefs: The Bible, God, and Morality
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Hispanics generally have a more favorable impression of the current head of the Catholic 
Church than of the Church itself, although this favorability gap disappears among Catholics. 
Nearly 7-in-10 (69%) Hispanics have a favorable view of Pope Francis, compared to 54% 
who have a favorable view of the Catholic Church. However, views differ sharply on both 
the pope and the Church by religious affiliation.
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Among Catholics, more than 8-in-10 (84%) have a favorable view of Pope Francis, and 
roughly as many (81%) have a favorable view of the Catholic Church. Evangelical Protestants 
have much less favorable views of each than Catholics do, but they are about twice as likely 
to have a positive view of Pope Francis than the Catholic Church (51% vs. 26%). Unaffiliated 
Hispanics are also likely to see the pope more positively than the Catholic Church.13 Roughly 
4-in-10 (42%) unaffiliated Hispanics view the pope favorably, while only 13% view the 
Church favorably. Nearly three-quarters (74%) of unaffiliated Hispanics have an unfavorable 
view of the Catholic Church. In contrast, only about 1-in-5 (21%) unaffiliated Hispanics have 
an unfavorable view of the pope; one-third (33%) report that they have not heard of him.

13 Because questions about the Catholic Church were only asked of  half  the sample, analysis of  religiously unaffili-
ated attitudes in this section is based on slightly fewer than 100 respondents (N=99). 

Institutions and Leadership: Views of the Catholic 
Church and Pope Francis
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I’m a Catholic, and here you are preaching to me about birth control, yet 97% of Catholic 
women are on birth control. How can that be? It goes against the teachings of the church. …  
I don’t want to say the term, “outdated,” but the Catholic Church is not accommodating in a 

lot of situations, and I think, I think birth control is one of them.  
- Catholic male

Younger (age 18-29) Hispanics (59%) are significantly less likely than Hispanic seniors (85%) 
to hold a favorable view of Pope Francis, although 20% of young Hispanics report being 
unfamiliar with the pope. Roughly 4-in-10 (42%) younger Hispanics have a favorable view 
of the Catholic Church, compared to nearly 6-in-10 (58%) Hispanic seniors. 
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Political Priorities  
and Issues

Like Americans overall, Hispanics are most likely to rank jobs and unemployment (72%) as 
a critical issue facing the country today. However, nearly as many Hispanics (65%) report 
that rising health care costs are also a critical issue facing the nation. Majorities of Hispanics 
report that the quality of public schools (55%), the federal deficit (54%), the cost of college 
(53%), and immigration (53%) are critical issues facing the country. Fewer Hispanics say 
that the growing gap between rich and poor (43%), abortion (32%), and same-sex marriage 
(22%) are critical issues in the country today.

Although Hispanics are more likely to believe immigration is a critical issue than Americans 
overall, there is considerable diversity of opinion among Hispanics by political affiliation, reli-
gious identity, education, and citizenship status.14 Nearly 6-in-10 (59%) Hispanic Democrats 
say immigration is a critical issue, compared to less than half of Hispanic independents 
(49%) and Hispanic Republicans (49%). Hispanic Catholics (59%) and mainline Protestants 
(57%) are significantly more likely to say immigration is a critical issue than are evangelical 
Protestants (48%) or religiously unaffiliated Hispanics (44%). Nearly three-quarters (74%) of 
Hispanics who are not U.S. citizens say that immigration is a critical issue facing the country, 
compared to 62% of Hispanics who are naturalized citizens and only 40% of native-born 
Hispanic citizens.

Two-thirds (67%) of Hispanics say that immigrants currently living in the United States ille-
gally should be allowed to become citizens provided they meet certain requirements. Roughly 
1-in-5 (17%) say they should be allowed to become permanent legal residents but not citi-
zens, while 1-in-10 (10%) say that they should be identified and deported. Support among 
Hispanics is only marginally higher than it is among all Americans, among whom 63% sup-
port a path to citizenship for immigrants living in the United States illegally.15 

14 About 4-in-10 (42%) Americans reported that immigration was a critical issue in 2011. See Public Religion Re-
search Institute, Millennials, Religion, & Gay and Lesbian Issues Survey, August 2011 (N=3,000).
15 Public Religion Research Institute, Religion, Values and Immigration Reform Survey, March 2013 (N=4,465).

Political Priorities

Immigration Reform
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Majorities of virtually all demographic subgroups of Hispanics support a path to citizenship, 
although there are notable differences in intensity. For example, Hispanic Democrats (72%) and 
independents (67%) are significantly more likely than Hispanic Republicans (53%) to support 
a path to citizenship. Strong majorities of every major Hispanic religious group also support 
a path to citizenship for immigrants who are currently living the country illegally, including 
more than 7-in-10 Catholics (72%) and evangelical Protestants (75%), nearly two-thirds (65%) 
of mainline Protestants, and nearly 6-in-10 (59%) religiously unaffiliated Hispanics.

There is even stronger support among Hispanics for allowing immigrants brought to the 
United States illegally as children to gain legal resident status if they join the military or go to 
college. Eight-in-ten (80%) Hispanics favor this policy, including more than 7-in-10 Hispanic 
Republicans (72%), independents (81%), and Democrats (89%).

Strong majorities of Hispanics believe that the U.S. economic system unfairly favors the 
wealthy and that hard work is no guarantee of success for most people today. At the same 
time, a majority of Hispanics believe that children from all backgrounds have adequate 

The American Dream: Fairness, Hard Work,  
and Opportunity
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opportunities to be successful in America today. Views on these issues vary considerably by 
immigrant generation.

More than 7-in-10 (72%) Hispanics agree that the economic system in this country unfairly 
favors the wealthy. There is broad agreement across Hispanic subgroups, but there are sig-
nificant partisan differences. More than 8-in-10 (81%) Hispanic Democrats and nearly three-
quarters (74%) of Hispanic independents agree that the economic system unfairly favors the 
wealthy. A majority (53%) of Hispanic Republicans disagree, compared to 44% who agree.

Consistent with these views, 6-in-10 (60%) Hispanics believe hard work and determination 
do not guarantee success for most people. On this question, there is also broad agreement 
across Hispanic subgroups, although there are significant differences by party affiliation 
and immigrant generation. More than 6-in-10 Hispanic Democrats (65%) and independents 
(62%) agree that hard work and determination are no guarantee of success for most people. 
Hispanic Republicans are nearly evenly divided (48% agree, 50% disagree). First-generation 
immigrant Hispanics (65%) are more likely than third-or-higher generation Hispanics (55%) 
to agree that hard work and determination are no guarantee of success for most people. 16
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Although Hispanics broadly agree that the economic system is not fair and believe that hard 
work does not guarantee success, a majority (56%) of Hispanics nonetheless believe that in 
the United States children from all income groups have adequate opportunities to be suc-
cessful. There are considerable differences in views of Hispanics by age and citizenship sta-
tus. Hispanic seniors (64%) are significantly more likely than younger (age 18-29) Hispanics 

16 Third-generation Hispanics include all those who are at least third-generation defined as Hispanics who were 
born in the U.S. and whose parents were both born in the U.S. as well.
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(52%) to believe that children from all income groups have adequate opportunities for suc-
cess in the United States today. Nearly two-thirds of Hispanics who are non-citizens (65%) 
and Hispanics who are naturalized citizens (63%) believe that in the United States children 
from all income groups have adequate opportunities to be successful. However, Hispanics 
who were born in the United States are more pessimistic. A slim majority (51%) of native-
born Hispanics believe that American children have sufficient opportunities to be successful 
regardless of their economic background, while nearly as many (47%) disagree.

Strategies for Promoting Economic Growth: Public 
Investment vs. Cutting Taxes
By a nearly 2-to-1 margin, Hispanics favor a public investment approach to spurring eco-
nomic growth over a tax-cutting approach. Roughly 6-in-10 (58%) Hispanics believe that 
spending more on education and the nation’s infrastructure and paying for it with higher 
taxes among wealthy individuals and businesses is the best way to promote economic growth. 
One-third (33%) of Hispanics disagree, saying the best way to boost economic growth is to 
lower taxes on individuals and businesses and pay for those tax cuts by cutting spending on 
government services and programs. Majorities of most demographic and religious groups 
favor a public investment approach, although there are significant generational and politi-
cal differences.

Nearly two-thirds of first-generation immigrant Hispanics (65%) think that the best way 
to promote economic growth is to increase spending on education and infrastructure. A 
plurality of third-or-higher generation Hispanics also favor a public investment approach 
to economic growth, but they are more divided. Half (50%) of third-generation Hispanics 
believe that increased spending on infrastructure projects is the best method to growing the 
economy, while nearly as many (42%) say that cutting spending and providing lower taxes 
on individuals and businesses is the best approach. 

There are substantial political differences in views about how to maximize economic growth. 
Nearly three-quarters (73%) of Hispanic Democrats say increasing spending on education 
and infrastructure while raising taxes on the wealthy is the best approach to promoting eco-
nomic growth. Nearly half (49%) of Hispanic independents say that more spending on edu-
cation and infrastructure is the best way to encourage economic growth, while 4-in-10 (40%) 
say that lowering taxes and cutting government spending is the best approach. In contrast, 
nearly 6-in-10 (59%) Hispanic Republicans believe lowering taxes on individuals and busi-
nesses and cutting government spending is the best approach.

Raising Taxes on the Wealthy, Minimum Wage
Increasing taxes on wealthy Americans and increasing the minimum wage are exceedingly 
popular policies among Hispanics. Roughly 8-in-10 Hispanics favor increasing the tax rate 
on Americans earning more than $250,000 a year (77%) and increasing the minimum wage 

Economic Issues: Growth Strategies, Taxes, 
Minimum Wage, and Health Care
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from $7.25 an hour to $10.00 an hour (83%). There are few differences among Hispanics, 
although Hispanic Republicans are somewhat less likely than Hispanic Democrats to sup-
port raising the minimum wage (67% vs. 93%).

Health Care
Hispanics overall are divided on the 2010 health care law known as Obamacare. Nearly 
half (48%) of Hispanics support repealing and eliminating the law, while about as many 
(47%) oppose it. On this issue there are stark political differences. More than 7-in-10 (72%) 
Hispanic Republicans favor repealing and eliminating the 2010 health care law. A majority 
(54%) of Hispanic Democrats oppose repealing the law, while more than 4-in-10 (44%) are 
in favor. Hispanic independents are roughly split, with 51% in favor of repealing and elimi-
nating the law and 47% in opposition.

Although Hispanics are divided on Obamacare, there is strong support for the principle of 
government guaranteeing access to health care. Nearly 6-in-10 (58%) Hispanics agree that 
the government should guarantee health care for all citizens, even if it means raising taxes; 
roughly 4-in-10 (39%) disagree. The primary divisions in opinion occur along partisan lines, 
although there are modest religious differences as well.

More than 7-in-10 (71%) Hispanic Democrats agree that the government should guarantee 
health care for all citizens, while two-thirds (67%) of Republicans disagree. Hispanic inde-
pendents are divided; half (50%) think it is the government’s responsibility to guarantee 
health care, while 49% disagree. More than 7-in-10 (72%) religiously unaffiliated Hispanics, 
about 6-in-10 Hispanic Catholics (61%), and a majority (53%) of mainline Protestants agree 
that guaranteeing health care for all citizens is the government’s responsibility. Evangelical 
Protestants are evenly divided about whether it is the government’s responsibility to guar-
antee health care for all citizens (50% agree and 50% disagree).

The Decoupling of Abortion and Same-sex Marriage
Hispanics do not fit neatly into liberal or conservative categories on cultural issues such as 
same-sex marriage, abortion, and the death penalty. On cultural issues, there are large cleav-
ages in opinion by political affiliation, religion, age, and education, but not all of these dif-
ferences are consistent across issues. 

Beyond Culture War Stereotypes: Abortion, Contraception, 
Same-sex Marriage, and the Death Penalty



20

Public Religion Research Institute

0

10

20

30

40

50

60

70

80

90

Favor same-sex marriageAbortion legal in all or most cases

Evangelical 
Protestant

Mainline 
Protestant

CatholicUnaffiliatedAll Hispanics

Support for Legality of Abortion and 
Same-Sex Marriage by Religious Affiliation

Among Hispanics

46
55

69
80

47

62

41
47

26
21

Source: PRRI, Hispanic Values Survey, September 2013 (N=1,563).

Hispanic views on same-sex marriage confound common stereotypes of Hispanics as cul-
turally conservative. A majority (55%) of Hispanics, for example, favor allowing gay and 
lesbian Americans to marry, compared to 43% who are opposed. However, on the issue of 
abortion, the balance of opinion is reversed. A majority (52%) of Hispanics say abortion 
should be illegal in all or most cases, compared to 46% who say abortion should be legal in 
all or most cases. 

Attitudes on Abortion among Hispanic Subgroups
Hispanics are sharply divided by religion on the issue of abortion. Less than half (47%) of 
Hispanic Catholics say abortion should be legal in all or most cases; a majority (52%) say 
abortion should be illegal in all or most cases. Mainline Protestants have a similar profile to 
Catholics on this issue (41% legal all/most cases vs. 54% illegal all/most cases). Evangelical 
Protestants have the most conservative footprint on the issue, with nearly three-quarters 
(74%) saying abortion should be illegal in all or most cases, including nearly half (48%) who 
say it should be illegal in all cases. By contrast, nearly 7-in-10 (69%) religiously unaffiliated 
Hispanics say abortion should be legal in all or most cases.

There are significant differences in attitudes about abortion by generation of immigration. 
Nearly 6-in-10 (58%) first-generation immigrant Hispanics say abortion should be illegal in 
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all or most cases, while a majority (54%) of third-or-higher generation Hispanics say abor-
tion should be legal in all or most cases.

There are no significant generational differences between younger Hispanics and older 
Hispanics on the issue of abortion.

Although few Hispanics believe that abortion is a critical issue facing the country, the 
roughly one-third who do are more likely to say abortion should be illegal than legal. Among 
Hispanics who say abortion is a critical issue in the country, nearly three-quarters (74%) say 
abortion should be illegal in all or most cases.

Abortion: Morality and Influence of Church Teachings
Questions about the legality of abortion only capture part of the complexity of Hispanic pub-
lic opinion on this issue. Hispanics have a nuanced, situational view of the morality of hav-
ing an abortion. On the one hand, Hispanics are three times more likely to say that abortion 
is morally wrong than to believe it is morally acceptable (32% vs. 9%). On the other hand, 
nearly half (48%) say their moral evaluation of abortion depends on the situation, and nearly 
1-in-10 (9%) say that having an abortion is not a moral issue. 

The beliefs of Hispanic Catholics mirror the beliefs of Hispanics overall. A majority (55%) 
of Hispanic Catholics believe the morality of having an abortion depends on the situation 
at hand, and 7% say it is not a moral issue. Three-in-ten (30%) say that having an abortion 
is morally wrong, compared to 7% who say it is morally acceptable. Close to half (45%) of 
mainline Protestants also say the morality of having an abortion depends on the circum-
stances, while another 5% say it is not a moral issue. At the same time, Hispanic mainline 
Protestants are four times more likely to say it is morally wrong (38%) than to say it is mor-
ally acceptable (8%). Among evangelical Protestants, nearly 6-in-10 (59%) say that having an 
abortion is morally wrong, compared to only 4% who say it is morally acceptable. More than 
one-third of evangelical Protestants say that the morality depends on the situation (26%) 
or that it is not a moral issue (10%). Religiously unaffiliated Hispanics are the only religious 
group more likely to believe that abortion is morally acceptable than morally wrong (20% vs. 
8%), but half (50%) say it depends on the circumstances, and 21% say it is not a moral issue.
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A majority (55%) of Hispanic Christians overall say it is not possible to disagree with the 
church’s teachings on abortion and still be considered a good Christian, compared to nearly 
4-in-10 (39%) who say it is possible. There are significant variations among Christian sub-
groups. Catholic beliefs on this issue are identical to Hispanics beliefs overall (55% say it is 
not possible, while 39% say it is possible). Nearly two-thirds (65%) of evangelical Protestants 
say that it is not possible to disagree with the church’s teachings on abortion and still be 
considered a good Christian, compared to 29% who say it is possible. By contrast, a majority 
(52%) of mainline Protestants say it is possible to disagree with your church’s teachings on 
abortion and remain a good Christian, compared to 39% who say it is not possible. 

Contraception: Morality and Influence of Church Teachings
Overall, Hispanics are about seven times more likely to say that using artificial birth control 
is morally acceptable (48%) than they are to say that it is morally wrong (7%). About 1-in-5 
(17%) say the morality of birth control use depends on the situation, and one-quarter (25%) 
say the use of birth control is not a moral issue at all.

There is broad agreement about the morality of the use of artificial birth control across reli-
gious groups. For example, nearly half (49%) of Hispanic Catholics say that using artificial 
birth control is morally acceptable, while only 7% say it is morally wrong. One-in-five (20%) 
Hispanic Catholics say the morality of birth control use depends on the situation, and nearly 
one-quarter (23%) say it is not a moral issue. Views of evangelical Protestants and mainline 
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Protestants are similar. Religiously unaffiliated Hispanics differ from other Hispanics only 
in that they are more likely to say the use of contraceptives is not a moral issue (36%).

Nearly two-thirds (66%) of Hispanic Christians say that it is possible to disagree with church 
teachings on the issue of contraception and remain a good Christian. Views across religious 
subgroups are fairly consistent. For example, nearly two-thirds (65%) of Hispanic Catholics 
say that it is possible to disagree with church teachings on birth control and remain a good 
Catholic.

Attitudes on Same-sex Marriage among Hispanic Subgroups
Hispanics are sharply divided by religion on the issue of same-sex marriage. More than 
6-in-10 (62%) Hispanic Catholics and 8-in-10 (80%) religiously unaffiliated Hispanics favor 
allowing gay and lesbian couples to marry. Hispanic mainline Protestants are divided, with 
47% supporting same-sex marriage and 50% opposing it. In stark contrast, 8-in-10 (79%) 
evangelical Protestants oppose same-sex marriage, while just 1-in-5 (21%) support it. 

There are also notable differences by generational status. First-generation Hispanics are 
closely divided on the issue of same-sex marriage; 51% favor allowing gay and lesbian couples 
to marry, and 48% are opposed. Hispanics who are at least third-generation are much more 
likely to favor same-sex marriage than oppose it (57% vs. 42%). 

Mirroring the general public, younger Hispanics (age 18 to 29) are significantly more likely 
than Hispanic seniors (age 65 and older) to favor allowing gay and lesbian couples to marry 
(63% vs. 43%).

As with abortion, Hispanics who rank same-sex marriage as a critical issue facing the country 
are more likely than other Hispanics to oppose it. Among Hispanics who believe same-sex 
marriage is a critical issue, 61% oppose allowing gay and lesbian couples to marry.

Same Gender Sexual Activity: Morality and Influence of 
Church Teachings
Hispanics appear willing to support allowing gay and lesbian couples to marry legally, even 
if they personally hold reservations about the morality of sex between two adults of the same 
gender. Even though a majority of Hispanics support same-sex marriage, Hispanics are twice 
as likely to believe that sex between two adults of the same gender is morally wrong as they 
are to believe it is morally acceptable (45% vs. 18%). Roughly one-third of Hispanics say 
either that it depends on the situation (8%) or that it is not a moral issue (26%).  

I don’t agree with the Catholic Church with some things, like on their stance in certain … 
situations whether it be political, same-sex marriage, abortion, whatever the case would be. I 
don’t agree. Does it make me less of a Catholic? No. I’m still faithful, I believe in God, and 

that’s just how I feel about that.  
- Catholic male
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The views of Hispanic Catholics and mainline Protestants are similar to the views of 
Hispanics overall. Approximately half of Hispanic Catholics (45%) and mainline Protestants 
(51%) say that sex between two adults of the same gender is morally wrong, compared to 
fewer than 1-in-5 Catholics (16%) and mainline Protestants (19%) who say it is morally 
acceptable. Few Catholics (10%) or mainline Protestants (4%) believe the morality of same 
gender sexual activity depends on the situation, but about one-quarter of Catholics (27%) and 
mainline Protestants (23%) say it is not a moral issue. Evangelical Protestants and religiously 
unaffiliated Hispanics have starkly different beliefs about the morality of sex between adults 
of the same gender. More than 7-in-10 (72%) evangelical Protestants say that sex between two 
adults of the same gender is morally wrong, while fewer than 1-in-10 (8%) say it is morally 
acceptable. One-in-five evangelical Protestants say either that the morality of the behavior 
depends on the situation (6%) or that it is not a moral issue (14%). One-third (33%) of reli-
giously unaffiliated Hispanics believe that same gender sexual activity is morally acceptable, 
compared to 1-in-5 (20%) who believe it is morally wrong. Nearly half of religiously unaf-
filiated Hispanics say either that it depends on the situation (7%) or that sex between adults 
of the same gender is not a moral issue (40%).

The Bible says, “Don’t remove the landmarks that they have put down before us,” and as a 
Bible believer, those are thousands of years of landmarks. You’ve got to be very careful. You 
start moving them, you’re going to start messing with certain values that come into play. For 

me, I’m not a bad Christian to disagree with my pastor if it’s not biblical.  
If it’s biblical, I should walk very carefully.  

- Protestant female

Hispanic Christians are evenly divided on whether it is possible to disagree with church 
teachings on homosexuality and remain a good Christian; 47% say it is possible, and 47% say 
it is not. Slim majorities of Hispanic Catholics (51%) and mainline Protestants (51%) say that 
it is possible to disagree with church teachings on homosexuality and remain a good Catholic 
or Christian, while roughly 4-in-10 say it is not (44% Catholic, 41% mainline Protestant). 
Evangelical Protestants, however, hold significantly different beliefs on this issue. Fully 7-in-
10 (70%) evangelical Protestants say it is not possible to disagree with church teachings on 
the issue of homosexuality and remain a good Christian, compared to about one-quarter 
(24%) who say it is possible.

Fairness in the Criminal Justice System and the Death Penalty
Nearly 6-in-10 (58%) Hispanics disagree that blacks and other minorities receive equal treat-
ment as whites in the criminal justice system, compared to 39% who agree. There are nota-
ble political divides in the views of Hispanics on this issue. About 6-in-10 (57%) Hispanic 
Republicans agree that blacks and other minorities receive treatment equal to whites in the 
criminal justice system, while approximately two-thirds (66%) of Hispanic Democrats dis-
agree. Hispanic independents are divided (53% disagree, 45% agree).

A majority (54%) of Hispanics believe that people convicted of murder should face life in 
prison without the possibility of parole, compared to 37% who prefer the death penalty. 
There is broad consensus across Hispanic subgroups on this issue, although there are a few 
notable exceptions.
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Compared to abortion and same-sex marriage, the issue of the death penalty produces differ-
ent patterns of support among religious groups. Approximately 6-in-10 Hispanic Catholics 
(60%) and evangelical Protestants (57%) prefer life in prison without the chance of parole 
to the death penalty. Mainline Protestants are divided (45% prefer the death penalty; 47% 
prefer life in prison without parole). In contrast, a majority (52%) of religiously unaffiliated 
Hispanics believe the death penalty is the preferable punishment for people convicted of 
murder, compared to 38% who prefer life in prison. Across affiliation lines, church atten-
dance rates are positively correlated with preferences for life in prison over the death penalty. 
Among those who attend religious services weekly or more, 60% prefer life in prison with-
out parole for those convicted of murder, compared to 51% of those who report seldom or 
never attending religious services.

There are modest differences by gender and age. Hispanic women are more likely than 
Hispanic men to believe that life in prison is the more appropriate punishment for people 
convicted of murder (59% vs. 50%). Younger Hispanics are also more likely than Hispanic 
seniors to prefer life imprisonment to the death penalty (53% vs. 43%).
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The Role of Government: 
Providing Services and 
Addressing Inequality
Most Hispanics support an active role of government in society, particularly when it comes 
to addressing systemic problems like economic inequality. However, there are notable con-
cerns among Hispanics about people taking advantage of government benefits.

Hispanics are divided what level of services the government should provide. Roughly one-
third (31%) say government should provide more services, even if it results in higher taxes, 
while nearly (27%) as many say the government should provide fewer services and lower 
taxes. Four-in-ten (40%) Hispanics do not support either approach or support both equally. 
There are few differences among Hispanic subgroups.

Most Hispanics support the idea of government providing a safety net for people who are 
unable to take care of themselves, although there are significant differences by age, edu-
cation, and generation of immigration. Nearly 6-in-10 (57%) Hispanics agree that it is the 
responsibility of the government to take care of people who cannot take care of themselves, 
compared to 40% who disagree. Younger Hispanics (age 18-29) are more divided: half (50%) 
support government taking care of people who cannot take care of themselves, while 45% 
do not. By contrast, nearly three-quarters (73%) of Hispanic seniors (age 65 and older) say 
the government should provide for those who cannot take care of themselves. Similar divi-
sions are evident along educational lines. More than 6-in-10 (63%) Hispanics with less than 
a high school education agree that the government should take care of those who cannot 
take care of themselves, while Hispanics with a college degree are more divided (51% agree 
and 44% disagree).

Nearly two-thirds (65%) of Hispanics who are first-generation immigrants agree that it is 
the government’s responsibility to take care of those who cannot take care of themselves, 
while second- and third-or-higher generation Hispanics are more divided. Among second-
generation Hispanics, 47% agree and 50% disagree; among third-generation Hispanics, 51% 
agree and 48% disagree. 

Government Services and the Social Safety Net
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While most Hispanics believe government should support those unable to help themselves, 
Hispanics have concerns about whether those receiving services are taking advantage of 
the system. A majority (56%) of Hispanics believe that most people who receive welfare are 
taking advantage of the system, while 30% think most welfare recipients are genuinely in 
need of help. In fact, Hispanics are more likely to believe people are taking advantage of the 
system than Americans overall; among the American general population, 46% believe most 
welfare recipients are taking advantage of the system, compared to 44% who believe they are 
genuinely in need of help.17 Views among Hispanics are broadly shared across demographic 
subgroups. For example, majorities of Hispanic Democrats (54%), independents (56%), and 
Republicans (69%) agree that most welfare recipients are taking advantage of the system.

Hispanics strongly support greater government involvement in addressing economic inequality. 
More than 7-in-10 (72%) Hispanics agree the government should do more to reduce the gap 
between the rich and the poor, compared to 25% who disagree. While majorities of Hispanics 
across demographic, religious, social, and political groups favor an increased governmental role 
in addressing economic inequality, there are differences in the degree of intensity. For example, 
more than 8-in-10 (83%) Hispanic Democrats and roughly 7-in-10 (71%) Hispanic indepen-
dents agree that the government should do more to reduce the gap between rich and poor. A 
majority (53%) of Republicans also agree, while nearly half (46%) disagree. 

17 Public Religion Research Institute, American Values Survey, October 2012 (N=3,003)

Government’s Role in Addressing Inequality
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Looking Back:  
The 2012 Election
Although Hispanic voters accounted for less than 1-in-10 (8%) voters in 2012, they sig-
nificantly affected the outcome due to their heavy support of Democratic candidates. The 
Hispanic Values Survey finds that roughly 7-in-10 (68%) Hispanic voters report having 
voted for Barack Obama, while about 3-in-10 (29%) report having voted for Mitt Romney.18 
Obama’s advantage among Hispanic voters was fairly strong across most demographic sub-
groups. For example, while it is no surprise that Obama had the support of 95% of liberal 
voters, Obama also had the support of 77% of moderate voters and even the support of 
nearly 4-in-10 (39%) Hispanic voters who identify as conservative.  Hispanic partisans were 
fairly loyal to their party’s candidates, but Obama kept an advantage here also.  While 88% of 
Hispanic Republic voters reported supporting Romney, 96% of Hispanic Democratic voters 
reported supporting Obama.  Obama also held a 10-point advantage over Romney among 
Hispanic independent voters, who reported supporting Obama over Romney 52% to 42%.

Obama enjoyed strong support among most Hispanic religious subgroups, with the excep-
tion of evangelical Protestants. More than 7-in-10 (71%) Hispanic Catholic voters report 
casting ballots for Obama, while roughly 1-in-4 (26%) say they supported Romney. Mainline 
Protestant voters also report supporting Obama over Romney by a factor of 3-to-1 (75% 
vs. 25%). Obama held the largest advantage over Romney among religiously unaffiliated 
Hispanic voters (82% vs. 13%). By contrast, among Hispanic evangelical voters, a slim major-
ity (51%) say they supported Romney, while 44% say they voted for Obama.

Obama voters and Romney voters point to somewhat different motivations for supporting 
their preferred candidate. Among Hispanics who report voting for Obama, more than 8-in-
10 (82%) say their vote was primarily a vote supporting Obama, compared to 17% who say 
their vote was primarily a vote against Romney. A majority (55%) of Hispanics who reported 
voting for Romney also say their vote was primarily in support of Romney, but more than 
4-in-10 (42%) say their vote was primarily in opposition to Obama.

18 The reported vote figures found in the Hispanic Values Survey are nearly identical to the figures reported in the 
exit poll. According to the 2012 National Election Exit Poll, 71% of  Hispanic voters supported Obama, compared 
to 27% who supported Romney.
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The Current Political 
Context: Views of the 
Political Parties

When asked to provide top-of-mind associations of the Republican Party and Democratic 
Party, Hispanics offered significantly more negative comments about the Republican Party 
than the Democratic Party. 

Nearly half of the open-ended associations Hispanics gave about the Republican Party were 
negative; these included being rich or beholden to corporations (15%); being racist, intolerant, 
or anti-immigrant (10%); being old-fashioned and out-of-touch (5%); being obstructionist 
and uncompromising (3%); and a range of other negative comments that defied easy cat-
egorization (15%). About 4-in-10 (42%) offered associations that were basically descriptive 
or neutral, including being conservative or holding traditional values (15%) or other neutral 
terms (11%), or they offered no opinion (16%). About 1-in-10 (11%) Hispanics offered posi-
tive associations with the Republican Party; these included being patriotic or supporting a 
strong military (3%); supporting small government and fiscal responsibility (2%); and other 
positive comments that could not be easily categorized (6%).

I don’t know why the poor people have become the bad guys to the Republican Party... I 
admire Bill Gates. The guy is wealthy yet he’s willing to share, wipe out disease in the world.  
It amazes me that people get a certain amount of money and forget, you know, who they are, 

who they came from, or that there are poor people living in this country.  
- Catholic male

[Republicans] are organized and succinct when it comes to doing things and I feel like a lot of 
times, … the Democratic Party just kind of runs around in circles. They don’t get anything 

done.  So although they would talk like they would like to do a lot, for whatever the reason is, 
it doesn’t get accomplished.  

- Unaffiliated female

Hispanics hold more positive associations about the Democratic Party. More than one-third 
(35%) of the open-ended associations Hispanics gave about the Democratic Party were posi-
tive, including being populist and for the people (13%), supporting fairness and equality (6%), 
being inclusive and compassionate (5%), and other positive associations that were difficult 
to categorize (11%). More than 4-in-10 (42%) Hispanics offered basically neutral or descrip-
tive associations with the Democratic Party, including being liberal or progressive (11%), 
supporting democracy and liberty (5%), other miscellaneous neutral associations (15%), 

Top-of-Mind Associations with the Republican Party 
and Democratic Party
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or they offered no opinion (11%). Approximately 1-in-5 (22%) Hispanics offered negative 
associations with the Democratic Party, including favoring big government or being social-
ist (6%), being weak or disappointing (4%), or other negative associations that defied easy 
classification (12%).

Shortly after George W. Bush won reelection in 2004 with 44% of the Hispanic vote, nearly 
half (47%) of Hispanics reported having a favorable view of the Republican Party. Roughly 
as many Hispanics (48%) said they had an unfavorable view of the GOP that year.19 Since 
2004, negative views of the GOP have increased dramatically. In 2008, nearly 4-in-10 (39%) 
Hispanics reported having a favorable view of the GOP. Today, only about 1-in-4 (24%) 
Hispanics say they view the Republican Party favorably, while nearly two-thirds (65%) have 
an unfavorable view of the GOP. Hispanics have somewhat less negative views of the Tea 
Party than the Republican Party, although a majority (53%) report that they have an unfa-
vorable opinion of the group. Twenty percent have a favorable view of the Tea Party, while 
23% say they are not familiar with the Tea Party. 

Views of the Democratic Party have been fairly stable during the same time period. In 2004, 
about 6-in-10 (61%) said they viewed the Democratic Party favorably, identical to the per-
centage of Hispanics who view the party favorably today. However, there is some evidence 
that these views, while favorable, are somewhat tepid; only 20% of Hispanics have a very 
favorable view of the Democratic Party, while 3-in-10 (30%) Hispanics report having an 
unfavorable view of the Democratic Party.

Favorability measures of both parties are fairly stable across Hispanic subgroups, but there 
are some significant differences by religious affiliation. Nearly 7-in-10 (68%) Hispanic 
Catholics report having a favorable view of the Democratic Party, as do 60% of mainline 
Protestants and 57% of religiously unaffiliated Hispanics. Evangelical Protestants are much 
more divided (50% favorable, 44% unfavorable). By contrast, majorities of all Hispanic reli-
gious communities have unfavorable views of the GOP. Evangelical Protestants hold the 
most favorable views of the Republican Party, but only 35% report having a favorable view.

Less than 3-in-10 (29%) Hispanics report that they feel closer to the Republican Party 
than they did in the past, while about two-thirds (63%) Hispanics say the same about the 
Democratic Party. Hispanic partisans are about equally as likely to say they have moved 
closer to their respective parties. Eighty-six percent of Hispanic Republicans report feeling 
closer to the GOP, while 90% of Hispanic Democrats say they feel closer to the Democratic 
Party than they did in the recent past. Roughly 4-in-10 (41%) Hispanic independents say they 
now feel closer to the GOP than they did in the past, compared to 52% who say they now 
feel closer to the Democratic Party. 

19 Pew Research Center for the People and the Press, December 2004 (N=2,000).

Favorability of the Republican and Democratic Parties
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The Democratic Party retains a significant edge over the Republican Party across a range 
of positive qualities. Roughly 4-in-10 (41%) Hispanics report that the phrase “shares your 
values” better describes the Democratic Party, while 15% say it better describes the GOP. 
Fifteen percent say it describes both equally, and one-quarter (25%) say it does not describe 
either party. The Democratic Party has a similar advantage in being viewed as sympathetic; 
43% say the phrase “cares about people like you” better describes the Democratic Party, while 
12% say it better describes the Republican Party. Notably, about 3-in-10 (29%) say it describes 
neither party, and 13% say it describes both parties. Close to half (45%) of Hispanics say the 
phrase “looks out for the interests of people from different backgrounds” better describes 
the Democratic Party, while fewer than 1-in-10 (9%) say it better describes the Republican 
Party. However, nearly 3-in-10 (27%) Hispanics say the phrase describes neither party and 
another 16% say it describes both parties equally well. More than twice as many Hispanics 
believe the phrase “is more extreme in its positions” better describes the Republican Party 
than the Democratic Party (41% vs. 18%). Nearly 4-in-10 Hispanics believe that the phrase 
describes both parties equally well (18%) or neither party (19%).

The Democratic Party has a more modest advantage in how well it is trusted relative to the 
Republican Party to handle specific issues in the country, with the exception of immigration. 
One-third (33%) of Hispanics say the Democratic Party could do a better job of improving 
the job situation in the country, compared to 1-in-5 (20%) who say the Republican Party 
could do a better job in this area. More than 4-in-10 (44%) Hispanics do not perceive either 
party to have an advantage in improving the job situation. Close to 4-in-10 (37%) Hispanics 
say the Democratic Party could do a better job improving the education system, compared 
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to 15% who say the Republican Party could do a better job on this issue. Again, more than 
4-in-10 (44%) Hispanics do not believe either party would do a better job improving the edu-
cation system. The Democratic Party is also viewed as better able to deal with the issue of 
abortion than the Republican Party (33% vs. 15%). However, nearly half (48%) of Hispanics 
report that they do not believe either party is better able to handle this issue. On the issue of 
immigration, the Democratic Party has a larger advantage over the GOP. More than 4-in-10 
(42%) Hispanics say the Democratic Party is better able to deal with the issue of immigration, 
compared to 16% who believe the Republican Party is better on this issue. Roughly 4-in-10 
(38%) Hispanics do not believe either party is better able to handle the issue of immigration.

Notably, while the Democratic Party is perceived as being much better able to handle the 
issue of abortion among Hispanics who believe abortion should be legal, the GOP does not 
enjoy a similar advantage among those who say it should be illegal. Among Hispanics who 
say abortion should be legal in all or most cases, close to half (45%) say the Democratic Party 
is better able to deal with the issue, compared to 9% who say the Republican Party would 
handle it better. Among Hispanics who say abortion should be illegal in all or most cases, 
nearly equal numbers say the Democratic Party (22%) would be better able to handle the 
issue as say the GOP (23%) would handle it better. A majority of Hispanics who say abortion 
should be illegal say both parties are equally able to deal with the issue (26%) or that neither 
one is better able to handle it (28%).
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Looking Ahead: The 2014 
Election and Views of 
Political Leaders

At this very early stage in the 2014 election cycle, Hispanic likely voters report preferring 
Democratic congressional candidates to Republican congressional candidates by a 2-to-1 
ratio (58% vs. 28%).20 Approximately 1-in-10 (12%) Hispanic likely voters report that they 
would prefer to vote for a third-party candidate.

I think what I’ve learned is that, you know, when you talk about Hispanics and from a political 
perspective, that you can’t just put us all in one group, and say,  

“This is the way Hispanics relate.” 
- Protestant male

Among Hispanic voters, a majority (54%) say they would be less likely to support a candi-
date who opposes immigration reform that includes a path to citizenship for immigrants 
who are currently living in the country illegally. One-in-four (25%) say they would be more 
likely to vote for such a candidate, and 19% report that the candidate’s views on immigra-
tion would make no difference in deciding their vote. Nearly 4-in-10 (39%) Hispanic vot-
ers report that they would be less likely to support a candidate who is in favor of allowing 
gay and lesbian couples to marry, while 3-in-10 (30%) say they would be more inclined to 
support such a candidate. About 3-in-10 (29%) likely Hispanic voters say that a candidate’s 
position on same-sex marriage would not make a difference. Similar numbers of Hispanic 
likely voters (38%) report that they would be less likely to back a candidate who supports 
legalized abortion, compared to about one-third (32%) who say they would be more likely 
to back such a candidate. More than 1-in-4 (27%) say that a candidate’s position on the issue 
of abortion would not matter to them.

Among Democratic leaders who are likely 2016 presidential candidates, former Secretary 
of State Hillary Clinton enjoys a significant favorability advantage over Vice President Joe 
Biden. Two-thirds (68%) of Hispanic likely voters report having a favorable view of Clinton, 

20 Likely voters are defined as those who are currently registered to vote, reported voting in 2012, and who report 
that in general they always or nearly always vote. This definition produces a likely voting group that is 74% of  His-
panic registered voters and 40% of  the total Hispanic population.

The 2014 Election

Political Leaders
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compared to 30% who say they have an unfavorable view of her. By contrast, fewer than 
half (49%) of likely Hispanic voters have a favorable view of Joe Biden, while nearly as many 
(44%) report having a negative view. More than 6-in-10 (62%) Hispanic likely voters have a 
favorable view of President Barack Obama, while 36% say they have an unfavorable view.

Republican Senators Marco Rubio and Ted Cruz—both of whom are Hispanic—are not 
viewed as favorably as any of the Democratic leaders, but they are also not nearly as well 
known. Three-in-ten (30%) Hispanic likely voters have a favorable view of Rubio, compared 
to nearly half (49%) who have an unfavorable view. One-in-five (20%) Hispanic likely voters 
are not familiar with the Republican senator from Florida. Senator Ted Cruz is even less well 
known. Roughly 1-in-5 (21%) Hispanic likely voters have a favorable view of Cruz, compared 
to 31% who have an unfavorable view of him. Close to half (45%) of Hispanic likely voters 
report that they do not know Cruz well enough to rate him either favorably or unfavorably.
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Appendix 1: Methodology
The findings in this report are based on the 2013 Hispanic Values Survey, a nationally rep-
resentative survey of Hispanics living in the United States, along with in-depth qualitative 
interviews conducted among Catholic, Protestant and religiously unaffiliated Hispanics liv-
ing in Phoenix, Arizona. The survey was conducted by Public Religion Research Institute 
and made possible by generous funding from the Ford Foundation, with additional support 
from the New World Foundation.

The Hispanic Values Survey was conducted by Public Religion Research Institute among 
a random sample of 1,563 Hispanic American adults (age 18 and up) and who are part of 
GfK’s KnowledgePanel. Interviews were conducted online in both English and Spanish 
between August 23 and September 3, 2013. Thirty-five percent of the interviews were com-
pleted in Spanish. The margin of sampling error is +/- 3.7 percentage points at the 95% level 
of confidence. 

The KnowledgePanel is a nationally representative probability sample of the U.S. adult pop-
ulation. Panelists are recruited by randomly selecting residential addresses using a process 
called address-based sampling (ABS). Since nearly 3-in-10 U.S. households do not have home 
Internet access, respondent households who do not have Internet access or own a computer 
are provided Internet service and a netbook computer to ensure that panel respondents are 
representative of the U.S. adult population. Unlike opt-in panels, households are not permit-
ted to “self-select” into KnowledgePanel; nor are they allowed to participate in many surveys 
per week. Additional details about the KnowledgePanel can be found on the Knowledge 
Networks website: www.knowledgenetworks.com/knpanel.

To reduce the effects of any non-response and non-coverage bias, a post-stratification 
adjustment was applied based on demographic distributions from the March 2012 Current 
Population Survey (CPS).21 The sample was weighted to ten different parameters—sex, age, 
race and ethnicity, education level, geographic region, household income, metropolitan area, 
Internet access, home ownership status, and employment status—to ensure reliable and 
accurate representation of the population. 

The qualitative verbatims were taken from transcripts of six focus groups that were con-
ducted between August 10 and 11, 2013, among Hispanics living in the greater Phoenix area. 
Participants were separated by religious identity—Catholic, Protestant, unaffiliated—into 
three distinct pairs of groups.

21 The parameter for Internet access was obtained from the most recent special CPS supplemental survey (October 2010).

http://www.knowledgenetworks.com/knpanel
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Appendix 2: Characteristics of Hispanic Sample
Weighted Unweighted

Primary language

English 24 34
Bilingual 41 38
Spanish Proficient 35 29
Are you of Spanish, Hispanic, or Latin descent?
Yes, Mexican, Mexican-American, Chicano 61 56
Yes, Puerto Rican 9 9
Yes, Cuban 5 7
Yes, Central American 5 5
Yes, South American 7 7
Yes, Caribbean 1 2
Yes, Other Spanish/Hispanic/Latino 11 14
Gender
Male 50 54
Female 50 46
Region
Northeast 13 11
Midwest 8 8
South 38 40
West 40 41
Age Categories
18-29 27 19
30-49 43 42
50-64 21 26
65+ 10 13
Education
Less than HS 29 20
High School Grad 31 26
Some college 25 31
College grad/post-grad 14 24
Political Party Categories
Republican 15 17
Democrat 50 50
Independent 24 24
Other 7 6
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Public Religion Research Institute
Public Religion Research Institute (PRRI) is a nonprofit, nonpartisan organization dedicated 
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members of the American Association for Public Opinion Research (AAPOR), the American 
Political Science Association (APSA), and the American Academy of Religion (AAR), our 
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public opinion researchers. PRRI is also a supporting organization of the Transparency 
Initiative at AAPOR, an initiative to place the value of openness at the center of the public 
opinion research profession.
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http://www.twitter.com/publicreligion
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