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Comparisons	
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 "In Their Own Words": 
Millennials Compare their Generation to their Parents
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Findings	
  from	
  the	
  2012	
  Millennial	
  Values	
  Survey	
  

Religious	
  Switching	
  

Religious	
  Change	
  Among	
  Millennials	
  

	
  	
   Childhood	
  
Religion	
  

Entering	
  
Group	
   ExiHng	
  Group	
  

Current	
  
Religion	
   Net	
  Gain/Loss	
  

Unaffiliated	
   11.1	
   16.1	
   2.5	
   24.7	
   13.6	
  

Catholic	
   27.9	
   0.5	
   8.4	
   20	
   -­‐7.9	
  

-­‐White	
  Catholic	
   14.1	
   0.3	
   5.1	
   9.3	
   -­‐4.8	
  

-­‐LaBno	
  Catholic	
   11.4	
   0.2	
   2.6	
   9.0	
   -­‐2.4	
  

-­‐Other	
  Catholic	
   2.4	
   0	
   0.6	
   1.8	
   -­‐0.6	
  

White	
  Mainline	
  Protestant	
   17.6	
   2.3	
   7.3	
   12.6	
   -­‐5.0	
  

White	
  Evangelical	
  Protestant	
   13.1	
   1.4	
   2.2	
   12.3	
   -­‐0.8	
  

Black	
  Protestant	
   10.8	
   0.4	
   1.5	
   9.7	
   -­‐1.1	
  

Other	
  ChrisPan	
   10.8	
   1.7	
   2.9	
   9.6	
   -­‐1.2	
  

Non-­‐ChrisPan	
  Religions	
   4.5	
   2.3	
   1.2	
   5.6	
   1.1	
  

DK/Other	
   4.3	
   1.8	
   0.6	
   5.5	
   1.2	
  

	
  	
   100	
   	
  	
   	
  	
   100	
   	
  	
  

Source:	
  Public	
  Religion	
  Research	
  InsPtute,	
  Millennial	
  Values	
  Survey,	
  March	
  2012	
  (N=2,013)	
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Yes	
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   DK/Refused	
  

Source:	
  Public	
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  Research	
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  Values	
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  (N=2,013)	
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  2012	
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Barack Obama vs. Republican Candidate 

Among Millennial Voters

Source: Public Religion Research Institute, Millennial Values Survey, March 2012 (N=2,013)
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Obama	
  vs.	
  Generic	
  Republican	
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Favorability:	
  Obama	
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View	
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  country	
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  really	
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  in	
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  than	
  others	
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  Public	
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  InsPtute,	
  Millennial	
  Values	
  Survey,	
  March	
  2012	
  (N=2,013)	
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  rate	
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  for	
  the	
  DREAM	
  Act	
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AND	
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  MORALITY	
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TradiHonalism	
  vs.	
  Change	
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  from	
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  2012	
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  Values	
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  Marriage	
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  Millennial	
  Values	
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Covering	
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  Costs	
  

Findings	
  from	
  the	
  2012	
  Millennial	
  Values	
  Survey	
   25	
  

60	
  

49	
  

33	
  36	
  

46	
  

56	
  

4	
   6	
  
10	
  

0	
  

10	
  

20	
  

30	
  

40	
  

50	
  

60	
  

70	
  

All	
  Millennials	
   All	
  Americans	
   All	
  Seniors	
  (65+)	
  
Source:	
  Public	
  Religion	
  Research	
  InsPtute,	
  Millennial	
  Values	
  Survey,	
  March	
  2012	
  (N=2,013	
  );	
  Public	
  Religion	
  Research	
  

InsPtute,	
  Religion	
  &	
  PoliPcs	
  Tracking	
  Survey,	
  Feb.	
  2012	
  (N=1,009)	
  

Should	
  religiously	
  affiliated	
  colleges	
  and	
  hospitals	
  be	
  required	
  to	
  
provide	
  employees	
  with	
  health	
  care	
  plans	
  that	
  cover	
  

contracepHon	
  at	
  no	
  cost?	
  	
  

Yes,	
  should	
  have	
  to	
  provide	
   No,	
  should	
  not	
  have	
  to	
  provide	
   DK/Refused	
  



AborHon	
  

Findings	
  from	
  the	
  2012	
  Millennial	
  Values	
  Survey	
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